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A short Introduction to Melting Experience  
and the other Melting Elements 



We are the  
Melting Elements
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We are Melting Elements
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Location:


Im Wasserturmpalais


Fuhlsbüttler Str. 405


Hamburg, Germany




GmbH-Gründung

2007

erster 

Mitarbeiter


Start als 

„Digitale 

Agentur“

2009 2011 2013 2015

Design & Entwicklung von Websites

Digitales Marketing

Mobile Apps (iOS, Android, Windows Phone)

neuer


Standort im 

Wasserturm


Palais

Social Media

Industrie 4.0 & Internet-of-Things

erste Design-, 

Marketing- und 

Branchen-

Awards

offizieller 

Google-Partner

Unternehmensentwicklung

2017

Eigene


Gesellschaft 

in New York

2019/2020

Brand Relaunch & 

Fokussierung auf  

4 „Melting Elements“

Melting Experience

Melting Signals

Melting Visions

Melting Travel

Travel Plattforms



performance 
orientated digital 
marketing

digitalization, user 
experience and brand 
strategies

leading travel platforms 
and products for cities 
and destinations 

spinoff- and startup 
garage for digital 
products

The 4 Melting 
Elements



St
Strategie

Ux
User Experience

Co
Content

4.0
Industry

We combine our Elements for the 

perfect result
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Melting the Elements

St
Strategy

Cg
Consulting

Pm
Project Management

Ws
Workshops

Rs
Research

Co
Concept

An
Analytics

Sm
Social Media

Ad
Advertising

Cc
Content-Creation

Di
Dialogue

Op
Optimization

4.0
Industry

Re
Report

Ux
User-Experience

Ui
User-Interface

Dv
Development

Element: Melting Signals

Element: Melting Experience

Element: Melting Visions

Strategic Elements

Conception Elements

Creation Elements

Execution Elements

Knowledge Elements

Br
Brand Strategy

Ds
Design



Melting

Experience



The perfectly melting elements  
for your digital future

performance 
orientated digital 
marketing

digitalization, user 
experience and brand 
strategies

leading travel platforms 
and products for cities 
and destinations 

Brand Strategy,

Micro-Campaigns

Creative Ideas

Web

App

Content-Ideas
Big Scale Best-Practices

Marketing Strategy 
Content Creation 

Advertising 
Optimization

IoT & 
SpinOff-Ideas



Clever concepts & realization of 

digitalisization

11

and process 
optimiztion
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We create award 
winning design in  

User Experience, Interface Design, 

Websites, Apps



Some people think 

we make good stuff.
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and Interface Design,

that shines.

We develop User 
Experience 

that just works,



Skilled in-house 

development team 
for realisizing our ideas in Backend,  

               Frontend  

               & Apps
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Creative out-of-the-box  

ideas & concepts 
for your product, your brand, your 

business



+12years of Experience in  

B2B & B2C
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We melt learnings, best-
practices  
and experts  
of all our Melting Elements



What we have 
done so far



Innovative digital projects 


& extraordinary Design by Melting Experience

A quick look
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de
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Digitalization, apps and modern brand design  

by Melting Experience

Let’s dive deep!
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Digital

Process

02

Forming your business processes into apps, webapps and more.
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Digital 
transportation

UX_UI

Deutsche Bahn 
DB Regio AG



SUBLINE
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https://player.vimeo.com/video/147828581
Watch this video online

Wohin·Du·Willst App

https://player.vimeo.com/video/147828581


Wohin·Du·Willst Website

https://www.wohin-du-willst.de
View on the web:

https://www.wohin-du-willst.de
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Digital 
pensions

UX_UI

innogy SE > decadia GmbH

for ZF Friedrichshafen













https://player.vimeo.com/video/500545873
Watch this video online

ZF Vorsorge App

https://player.vimeo.com/video/500545873






https://player.vimeo.com/video/549577878
Watch this video online

Decadia MORGEN.

https://player.vimeo.com/video/549577878
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Digital 
salesmen

UX_UI

STILL GmbH





























https://player.vimeo.com/video/76602496
Watch this video online

STILL EASY Sales App

https://player.vimeo.com/video/76602496
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Digital 
dogs

UX_UI

around.pet Start-Up



A
P

P



A
P

P



A
P

P



A
P

P



V
ID

E
O

EN: https://player.vimeo.com/video/513948497

DE: https://player.vimeo.com/video/569923657

Watch this video online

https://player.vimeo.com/video/513948497
https://player.vimeo.com/video/569923657
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Digital 
administration

UX_UI

innogy SE > decadia GmbH



















https://player.vimeo.com/video/386685551
Watch this video online

Decadia move37 administration app

https://player.vimeo.com/video/386685551
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Digital

autonomy

UX_UI

BMW Group AG
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Digital

insurance

UX_UI

Concordia Versicherungen
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82



83







86
https://player.vimeo.com/video/357432854

Watch this video online

CONCORDIA Unfallversicherung

https://player.vimeo.com/video/357432854
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Digital 
strawberries

UX_UI

cony.io

http://cony.io














Lorem Ipsum

94

Unsere Idee





https://player.vimeo.com/video/304256378
Watch this video online

cony.io Erntehelfer App

https://player.vimeo.com/video/304256378
http://cony.io














player.vimeo.com/video/275111204
Watch the Alexa forklift truck video online

http://player.vimeo.com/video/275111204
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Digital  
self driving

UX_UI

STILL GmbH / KION AG



SUBLINE



108



109



110



SUBLINE

STILL IGO EASY

https://player.vimeo.com/video/569913055
Watch this video online

STILL iGo EASY

https://player.vimeo.com/video/569913055
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Süddeutsche  

Zeitung
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Digital 
warehouse

UX_UI

proLogistik



https://player.vimeo.com/video/275101353
Watch this video online

pL Store 9.0

https://player.vimeo.com/video/275101353
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Color



Hierarchy



UI Modules 

(Atomic Design)



Custom


Drawn Icons
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Digital  
workers

UX_UI

storelogix EvoScan
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https://player.vimeo.com/video/555678537
Watch this video online

pL Store 9.0

https://player.vimeo.com/video/555678537


Brand
01

Deepdiving into your company’s soul



Starlab

Brand Strategy, Consulting,  
Corporate Identity, Corporate Design

143

The future of liquid handling




What it looked like before…







https://player.vimeo.com/video/469719046
Watch this video online

https://player.vimeo.com/video/469719046
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by  selecting: 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by  selecting: 



by  selecting: 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by  selecting: 









by  selecting: 



by  selecting: 



by  selecting: 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by  selecting: 









by  selecting: 



by  selecting: 



The world before bringing  
color into the lab.

The Starlab product 
packaging line until 
2020.



Bringing color, fun and 
usability into the lab!



Small and fun details to 
make scientists smile



A great unboxing 
experience in ecological 
sustainable cardboard 
boxes from 100% recycled 
material.



Individual colorcodes for every 
product category







by  selecting: 



by  selecting: 



Art Connect

Brand Strategy, Corporate Design

181

Democratizing the art world.






In 2019, online sa
a
aa
a

Chapter 2 – The new world

10%
In 2020, tha
a
a

40% -90%
Until 2030, online 
art sales will 
dominate.



Chapter 4 – Targeting 

Artists Galleries & 
Organization

Art lovers & 
collectors



Over 35,000 artists already 
joined ArtConnect

35.000
approx. on ArtConnect (October 2020)

Artists

Chapter 4 – Targeting 

Accelerate their art career to new heights.

Expand their network by connecting with 
international art lovers, collectors, curators and 
galleries.
Reach a wider audience and boost inquiries and 
sales.











Chapter 4 – Targeting 

Democratize 
the art world.







Decadia

Brand Strategy, Corporate Design

193

The future of pensions.




194

decadia brand identity
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https://player.vimeo.com/video/486180753
Watch this video online

Decadia Brand Video (de)

https://player.vimeo.com/video/486180753


https://player.vimeo.com/video/486177421
Watch this video online

Decadia Brand Video (en)

https://player.vimeo.com/video/486177421
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some more examples…



205



15sec ad: https://player.vimeo.com/video/411429541
Watch this video online

Coffee Kids COVID-19

3min education: https://player.vimeo.com/video/425916435

https://player.vimeo.com/video/411429541
https://player.vimeo.com/video/425916435




Lorem Ipsum

208

Unsere Idee

https://player.vimeo.com/video/417834808
Watch this video online

STILL RX 60 Launch

https://player.vimeo.com/video/417834808




https://player.vimeo.com/video/220759768
Watch this video online

Caté Website

https://player.vimeo.com/video/220759768
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https://vimeo.com/386685551/956c644e48
Watch this video online

Harting Supermarket Vending Interface

https://vimeo.com/386685551/956c644e48


www.baur-bwf.de
Visit website

BAUR Wohnfaszination

http://www.baur-bwf.de


Process
04

How to start a great project.



T

Code


Interface Design


Information Design


Interaction Design


Information Architecture


Konzept-Erstellung


Ideen-Findung


Wettbewerbs-Analyse


Zielgruppen-Analyse


Zieldefinition

The Iceberg



Workshop


Personas


User Journeys


Tech Deepdive

UX Concept


Competitors


Design Exploration


Flowcharts


UI Guidlines


Interaction


UX Detail


UX Writing


API Definition


Code Base


UI Rollout


UX Refinement


Pre-Feedback


Implementation


UI Support


Animations


Code Review


Edgecases


Errorhandling


Testing


Understand

Ideation

Tech Explore

Creation

Foundation

Come alive

Code

Touching

Refine

Using

Submit

User Tests


Feedback Loop


Bugfixing


Handover


Coaching




Our UX-Process
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Research UX Concept Build
Launch & 
Optimize

Design

Validate

Prototype

_Workshops

_User Interviews

_Personas

_Usability Test  
(existing interfaces)

_Competitor Benchmark

_User Flows

_Information Architecture

_Stakeholder Feedback

_User-Co-Creation

_Design Routes

_UI Guidline

_Interaction

_UX Details

_UX Writing

_UX Concept Validation

_Design Route Surveys

_UI Rollout

_Edgecases

_Errorhandling

_UX-Tech-Alignment

_Module-Testing

_End-to-end tests

_Thinking aloud

_Heatmap/Eye-tracking

_User-Feedback Loop

_Klickdummy-Tests

_Mockdata-Tests


_Usability-Test

_Expert-Validation

_Persona-Userflow-Tests

New Features



Understand

Ideation

Tech Explore

Creation

Foundation

Come alive

Code

Touching

Code

Using

Code

Let’s start a 
journey together!



AgileSprints 
SCRUM

Planning

Daily

Review

Retro

Product-

backlog

Sprint-

backlog

Sprint Sprint 
result

2-3

Weeks



ExperienceWe can’t wait to get 
create a great 
experience together.

219

Contact


Boris Juhl (Founder & Creative Director)


bo@melti.ng


+49-177-7167800

mailto:bo@melti.ng
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A short introduction to the other Melting Elements…



Melting

Signals



Wir sind das performance- 
orientierte Digital Marketing 

Element der Melting Elements
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Mit über 10 Jahren Erfahrung im Bereich 

B2B-Marketing

224



Preis- 
gekrönte  
digitale Kampagnen

225

2 6



Digitales Marketing von Melting Signals, das sich auszahlt.
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Melting

Travel







Reisedestinationen erleben wie ein Einheimischer:


Persönliche Reisetipps, die ankommen.
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Reiseführer
Eigene

im Selbstverlag &  

Nr.1 Reiseführer  

bei Amazon!
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Websites
Ultra reichweitenstarke Travel-Websites

mit über 4.000 persönlich verfassten 

Blogartikeln, Reiseplanungstools, 

Vorteilstickets,… 
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App
Buch &

in Symbiose!
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Melting

Visions



Unsere Spinoffs, Startups und Ideenschmiede von Melting Visions
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…und viele weitere Ideen.



The endYay, you made it to slide 241! 

247

This is the end. Since you klicked to aaaaall our slides, we want to 
reward you: Get a free barista coffee at the Melting Bar with your 
secret promo code IWANTTOWORKWITHMELTING :-)


Thanks for having us!


